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Problem Identification

➢ Vancouver, Washington ranked 12th in 

pedestrian fatalities statewide in 2020. 

➢ Washington State reached a 30-year high 

in 2021 for pedestrian fatalities.

➢ In 2022, 84 active transportation users 

were struck by vehicles countywide, with 

seven fatalities.



Equity
National data indicates that unhoused individuals and those 

who live and travel in low-income areas tend to be 

overrepresented as primary active transportation users and 

more likely to be killed by a car while traveling. 

Socioeconomic factors that may contribute to unhoused 

individuals being more likely to be personally impacted by a 

crash while walking, rolling, or using active transportation: 

▪ Inability to afford a motor vehicle 

▪ Inadequate substance use treatment and mental health 

services

▪ Lack of infrastructure investment in our low-income 

neighborhoods



Point In Time Estimates

2020 Clark County is home to nearly 900 

unsheltered people

2021 Clark County is home to nearly 1,200 

unsheltered people (approx. 33% increase)

2022 Clark County is home to nearly 2,000 

unsheltered people (approx. 67% increase)



Goals & Strategies

▪ Increase pedestrian and roller safety through 

engagement, enforcement, and education

▪ Increase public awareness of and adherence to 

traffic safety laws through county-wide campaign 

messaging 

▪ Engage our equity focus population (unsheltered) 

through strategic outreach and safety equipment 



Pursuing zero

➢ Survey

➢ Data

➢ Anecdotal Experiences

➢ Community Partnerships

➢ Listening Sessions

➢ Focus Group Testing

https://thrive2survivewa.org/about



Who We Heard From

113 respondents – Most of the responses were 

completed with the support of our contractor staff. Staff 

read the questions from the tablet and typed answers for 

the respondents.

88% of respondents (96 people) are currently 

experiencing or previously experienced homelessness.



What We Heard 
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Survey Recommendations

▪ Unsheltered people are vulnerable and need more support

▪ Address Traffic Safety Hotspots

▪ Safety gear

▪ Responses show that many of the main factors in collisions are 

driver behaviors and infrastructure

▪ Work with CBOs to increase pedestrian awareness and safety 

and distribute gear

▪  Results show people are receptive to ads aiming to increase 

pedestrian awareness and safety

▪ Develop campaigns to reach drivers about paying attention, 

slowing down, and putting down their cell phones while driving. 



Campaign Concept

Concept: There’s No “I” in Clark County

The roads aren’t just for cars, people walking or biking: we all 

use them. At some point, we are all pedestrians. This concept 

touches on selflessness and answers the question “Why do you 

drive safe?” at the ground level: from the mouths of Clark County 

residents themselves. 

It will include quick bios and responses from real residents, 

community members, and business owners to contribute to a 

more complex story. 

From the individual/personal pieces, a big picture forms: We’re 

in this together, so we need to look out for each other.  



Campaign Next Steps

•Distribute outerwear and reflective gear to 

our focus population

•Contractor drafting initial creative 

concepts and branding – First look is 

planned for this month

•Drafting work plan and schedule for a 

planned spring launch of the campaign

•Finalize branding and creative concepts –

November 2023

•Finalize work plan and begin to develop 

assets and materials based on the plan – 

November and December 2023



Jesamie Peters

TZMJesamie@outlook.com

Thank you!

mailto:TZMJesamie@outlook.com
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